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STARTING PITCH

A conversation with our President and CEO

The Power
of “Yes”
Everything starts with “I’ll try,” says
outgoing BHS President Dick Powell

DICK: I have really enjoyed these

conversations in The Harmonizer.
When I’m talking with you two about
the Society we love, it raises me up and
I really appreciate it. Ending my run as
President, I’m going to miss this.
BRIAN LYNCH: We know many members don’t always feel directly connected to the Society Board of Directors or
the kind of deliberation that goes on in
conversations just like this. What does
it take for individuals to feel ownership
of our strategic direction and feel heard
in this kind of conversation?
DICK: It took barbershop and a visit to
a chapter with a bunch of average guys
singing barbershop, who didn’t look any
smarter or more talented than I was, to
make me realize that I could learn how
to make that magic music and in turn,

Dick

Marty

it would give something remarkable to
me. So I threw myself into the life of
that chapter, and I succeeded at doing a
few things. The next thing I knew, people were asking me to do more things;
and to do those things, I needed to
engage with other chapters, my district,
and eventually the Society. The one
word in my lexicon that I never learned
to use was “NO,” so I just kept saying,
“Sure, I’ll do it.” And here I am. I didn’t
start out saying my ambition in life was
to be President of the Barbershop Harmony Society. I just kept saying yes. So,
being in the conversation really means,
showing up with a “yes.”
BRIAN: Marty, what was your biggest
“yes” in barbershopping?
MARTY: Well, that would have to be
accepting this job and saying “Yes, we

Get in Touch
Dick Powell, Society President leadsingerdpowell@gmail.com
Marty Monson, CEO/Executive Director CEO@barbershop.org
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can,” with nearly 40 years of membership declining. I mean, that was pretty
damn bold.
DICK: It was insane.
BRIAN: There's a fine line between
bold and insane.
DICK: You can look at something and
say, “Oh, my, I could never do that!”
Or you can say, “If not me, who? If not
now, when?” I’m going to give it my
best, because if I walked away from
this, I’d never be able to look myself in
the mirror.
To borrow from Lincoln at Gettysburg, “The world will little note, nor

First YES: starting to barbershop
Long ago, Dick and Marty were freshfaced newcomers, too. Every “yes” that
followed “Sure, I’ll try singing that”
became a step on the path of joining a
larger world of singing. Go back to the
beginning: check out our YouTube channel (BarbershopHarmony38) to see and
hear them in their earliest groups. Links
at barbershop.org/harmonizer.

Welcome the three new Society Board members for 2021
At its July annual meeting, the Society Board elected two new Members at Large. At its
September meeting, it elected another Member at Large to fill out the final year of a term
vacated by incoming President John Donehower.
Maria
Christian
BHS Associate
since 2009,
member
since 2018.
Years earlier, started barbershopping with Sweet Adelines
Shoreline Sound chorus, became
a certified director, competed
on the international stage in
both quartet and chorus. Avid
Harmony U attendee. Has engaged in diversity and inclusion
work in both Sweet Adelines
and BHS. “There are so many
opportunities to enhance our
recognition not only as a leader
in diversity and inclusion, but a
platform for excellence in music
education and performance to
outside choral associations.“

Mark
Fortino
Joined Heart of
America Chorus

in 1984. A
five-time CSD
quartet champion, his quartets
have qualified for every International Contest since 1993
(12th Street Rag, High Definition,
Voices Unlimited, Premium Blend,
Harmonium). 2003 CSD Barbershopper of the Year. Chorus
medalist with Central Standard,
past assistant director and
director of Heart of America
Chorus. Favorite barbershop
memory: “Watching my son,
Anthony, win a 5th-place quartet bronze medal with Midtown
last summer.“

long remember what we say,” but all
those “yeses” we make to change lives
are important. People won’t remember
who said yes, or who the guy backstage
was, or who was the man in Oshkosh
who gave $10 to the Next Generation
program that changed their life. They
will remember the experience—it will
transform their lives. Everything that
happens to them from that point on
will be the result of all these individual
choices to make things better.
BRIAN: Beyond your personal “yes,”
what do you think have been the more
influential yeses?
MARTY: I’ll never forget the Board
choosing in 2012 to invest in a strategic
plan. We had operated with five-year
business plans for decades, but not a real,

Christian
Hunter
BHS member
since 2007,
chapter
leader with
Hunterdon Harmonizers and
Somerset Hills Harmony, N.J.
Member SPPBSQSUS and
Contemporary A Cappella
League. BHS Governance and
Bylaws Committee, Strategic
Planning Committee, Certified
Leadership Facilitator, Harmony U faculty, MAD Membership VP, BHS Membership
Committee Chairman. Founder
of Hot Rods and Harmony.
Baritone of several quartets.
Barbershop hero: “The world is
a better place because Andrew
Shackleton was in it.“

in-depth, total evaluation and strategic
plan like we went through. That was a
big investment for the long term, because
we didn’t have a North Star. We worked
hard for 18 months on multiple member
and stakeholder surveys, and facilitated
strategic planning sessions. A comprehensive, 20-year Strategic Plan emerged, with

“YOU CAN LOOK AT
SOMETHING AND SAY, ’OH
MY, I COULD NEVER DO
THAT!’ OR YOU CAN SAY,
‘IF NOT ME, WHO? IF NOT
NOW, WHEN?’”

Society Board
Transition planning with
President-elect
John Donehower, EVP-elect
Steve Denino (Dick)
Nov 15, Society Board
meeting (virtual, Dick & Marty)
Dick’s virtual meetings
Full Circle mixed harmony
chorus (Wednesdays),
Patapsco Valley BHS (every
other Tuesday), Showtime
Singers (mixed harmony
show choir, Thursdays)
Marty’s virtual meetings
Sept 9, Meeting with BHNZ
Sept 14, BHS Award Show
Sept 17, Meeting with IABS
Sept 17, Voices of California
Sept 20, Puget Sound chapters
Oct 5, Greensboro Tarheel Chorus
Oct 7/Nov 4/Dec 2: Strategic
Planning Committee Meeting
Dick is learning
“Blue Moon”, “Still the One”
(mixed), “Santa Claus is
Coming to Town”, Hooked on
a Feeling” (mixed)
Marty is Singing:
Nashville Music Medics Virtual recording "I'm Singing
On Top of the World"
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STARTING PITCH

A conversation with our President and CEO

“THERE HAD NOT BEEN A REAL,
IN-DEPTH, TOTAL EVALUATION
AND STRATEGIC PLAN LIKE
WE WENT THROUGH. WE
KEPT ASKING THE SAME
QUESTIONS: HOW ARE WE
GOING TO SURVIVE, AND HOW
ARE WE GOING TO THRIVE
INSTEAD OF SURVIVE?”
every activity springing from a vision for
the future of millions of people enjoying
barbershop their own ways. Chief Strategy
Officer Kevin Lynch distilled that Strategic
Vision down to three words: Everyone in
Harmony. The Board embraced it, and our
singing communities are living it in their
own distinctive ways: some by changing, some by consciously renewing what
they’ve always done.
DICK: Very few people know that the
Board spent an incredible amount of time
going through exercises with facilitators
trying to answer the questions of what’s
our DNA, who are we looking to encourage? From that grew some very profound
things, not just the strategic plan itself. But
the initiative for inclusion, which I count
as one of our major accomplishments,
wouldn’t have just happened without a
conscious choice to say, “Yes, we’re going
to intentionally do things to change the
way we are perceived by changing the way
we think, act, and talk.”
MARTY: To take a stand like that is
profound. You see a manifestation of
that in the changing nature of our Board.
We’re younger, we’re multi-gendered,
and multi-racial. Some people would say
not enough. What you see happening to
our Board is a manifestation of the more
profound changes in thinking and attitude
that we’re embracing as part of our mission
as an organization. n

6 | The Harmonizer | November/December 2020 | barbershop.org

Reader Feedback

Let us know what’s on your mind: Harmonizer@barbershop.org

Convention history

Another great issue. I don’t know how you keep doing it. You’re a hero for special interest
editors wherever they still exist. The issue triggered memories of our 1976 convention in
San Francisco. Our bid specified 6,500 attendees, but the U.S. Bicentennial gave us a boost–we
had a record 10,300! This forced a move to the venerable but miles-away Cow Palace, which
was fortunately available. Transportation Chairman Don Redlingshafer
fortunately worked for the state agency that licensed busses and other
transportation, and he diverted many (but not enough) to serve our
needs. We had great traffic control and handled 76,000 people-trips
without incident. (And the drivers loved the singing!) Despite skilled local
managers and an enthusiastic host committee, 1976 helped establish that
hosting International Conventions was a complex business beyond the
abilities of typical host chapters or even districts.
John Krizek
Prescott, AZ
I’ve been a member for 67 years, and the September/October issue of The
Harmonizer is one of the best issues that has been put out–lots of historical
information about this great Society! Thanks to the entire group for their efforts.
Ted Sayer
Edmonton, AB

Legacy Quartet Contest

Thanks to our Society and support members for putting together The Legacy Quartet
Contest. I am a 62-year member who got hooked on our Society after seeing The Colonials
perform at an annual show. While they were singing, I exclaimed to my wife, “I just have to join
that organization!” I have seen many of the Legacy non-winners in person and it solidified my
love for what we do. My son, Jay Butterfeld, got hooked by the time he was seven and before
he knew what they were, started putting tags on Big Band music. What a wonderful ride it
continues to be for both of us! Thank you, thank you! n
Gene Butterfield
Coconut Creek, FL

110 7th Ave N.
Nashville, TN, 37203

Harmonizer@
barbershop.org

Barbershop.org

Facebook.com/
barbershopharmonysociety
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NOTEWORTHY

The latest in the world of barbershop

WORLD BARBERSHOP

Music students are
Hungary for tagging
An international contingent of enthusiastic music education students
south of Budapest has been discovering the thrills of four-part harmony

S

There are great reviews for The Schmitt
Brothers, a behind-the-scenes story of
the very popular 1951 champion quartet. Written by great niece P.T. Rivers
and based on over 15 years of research
and more than 30 interviews, the 223page book tells the heart-warming story
of the quartet’s meteoric rise to fame,
the faith and family that molded them,
and the hometown they put on the
map. Find on Amazon.com

The Music Man back on Broadway

Quarantines and virus checks upon arrival have
created a campus bubble where this fall’s students
(above) may tag freely. Samuel is in black. (Bottom)
Samuel in Budapest last year.
Samuel cannot wait to graduate
and share four-part harmony as a
music educator. He sees the same
enthusiasm in his classmates, who
say they have been struck by barbershop’s “emotional authenticity.”

COMING SOON: A NEW AND IMPROVED MEMBER CENTER
Since the Member Center was first launched in 2017, staff has been logging your feature requests, incorporating many over the years. Other requests, including some golden ideas, have
been waiting for our planned major update. All have been prioritized by theme and by whether they addressed major “pain points.” Because our Customer Service team spends so much
time chatting about your ideas and Member Center issues, they have been heavily involved in
the design of the new system. Look for the new system with many great new features in early
November 2020, and be sure to re-set your password when logging in for the first time. Learn
more at barbershop.org/newmembercenter.
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Barbershop's favorite musical will grace
the big stage again in May 2021, and
Meredith Willson’s masterpiece couldn’t
have found bigger headliners than Tony
winners Hugh Jackman as Professor
Harold Hill and Sutton Foster as Marian
the Librarian. How many members of
your chapter have played a member of
the School Board quartet in the past?
Prepare to share your story with local
media during the uptick in interest in
the musical and in barbershop harmony–coming barely a month before our
International Convention in Cleveland.
Go to broadway.com for tickets and details.

BROADWAY.COM/DICK THOMAS JOHNSON IN JAPAN/ HUNTINGTON THEATER COMPANY

amuel Rausch has got future music
teachers from all over the world
addicted to tagging, and he is only
getting started. A year ago, he competed with Northwest Sound (Bellevue,
WA) at the 2019 International Chorus
Contest in Salt Lake City, not long
before departing for his first year
of studying music at the Kodály
Institute in Kecskemét, Hungary.
Full of enthusiasm for the barbershop
chords and culture he embraced in
high school, he’s got a crew of students
from Australia, China, India, Ireland,
Malaysia, Portugal, the United States,
and elsewhere regularly tagging
together after choir rehearsals.
“I didn’t even realize the impact
it was having,” Samuel said. “When
everyone was going home for the
summer, I had two or three people
tell me their fondest memory of the
year was singing barbershop tags.”
Having returned for his second year,
tagging has picked up right where it
left off at this English-speaking school,
internationally famous for its use of
the music teaching philosophies of
Hungarian composer Zoltán Kodály.

Read up on a high-impact champion

51-YEAR-OLD QUARTET

A special day,
with a twist
S

HONORING THE DEPARTED
FROM A SAFE DISTANCE

ame church, same quartet, even some
of the same wedding guests, only 30
years later. Four In Accord quartet sang at
the wedding of tenor Frank Kozlowski’s
granddaughter at the beautiful Basilica of
St. Josephat in Milwaukee on July 18. Of course, many quartets sing at family
weddings, but 30 years and 24 days earlier this same quartet sang for Frank’s
daughter in the same location!
“The one thing that was different—besides being 30 years younger—was
that last time, we sang from the balcony,” said lead John Plazek. “This time
we sang in front next to the altar. That saved us the 50-step climb to the balcony. We all appreciated that change.”
Even back then, the quartet had already been together for 21 years—they recently celebrated 51 years together. With that kind of longevity, check this space
in 30 years after the quartet sings at Frank’s great granddaughter’s wedding!
Above: Frank Kozlowski (T), John Plazek (L), Dick Grahn (Bs), Tom Lemberger (Br)

STRONG REPORTING

NASHVILLE SCENE UNPACKS
BARBERSHOP HISTORY

Wilbert and Peg Matthes once provided
extraordinary hospitality on their farm
each fall for a “Barbershop in the Barn”
party for men’s and women’s chapters in
Johnny Appleseed and Pioneer districts.
Grateful Barbershoppers from three chapters sang “When There’s Love at Home”
and “Irish Blessing” at Wilbur’s recent
funeral, staying distant from those assembled but feeling a bit closer to Wilbur.

ALL-WEATHER SOLUTION

“The story of barbershop quartets isn’t just about
cheesy outfits, close harmonies, and the synchronized splaying of arms.”
– Nashville Scene
The Barbershop Harmony Society has been
embraced by a wide range of news media
in Music City with the 2019 Midwinter
Convention at the Opry, the 2016 International
Convention, and Harmony University at
Belmont receiving great coverage in a city
proud of its musical diversity. In September,
a heavily researched and insightful story from
award-winning journalist Radley Balko delved
into the Society’s origins in African-American
communities of the South. It’s unusual for
barbershop to appear at length in publications
like the Scene, an influential music, culture,
and opinion weekly. Link to the article at
barbershop.org/harmonizer.

Short caption if needed

HIGH-TECH HARMONIZING IN REAL TIME–NO MASK NEEDED

New Jersey’s Somerset Hills Harmony mixed chorus has created a maskless, all-weather (for the
singers, anyway) approach to harmonize together in realtime during the pandemic. It’s very
high tech on the music team’s side, but singers only need to park, unroll their windows enough
to receive a wired mic, then tune in their car radios to a very local FM broadcast. (It doesn’t hurt
that one member is a sound engineer.) The sound from each singer's mic is mixed via a sound
board and broadcast to everyone’s car stereo instantaneously. Participants have been surprised
how much it sounds and feels like a regular rehearsal. The chapter is balancing Zoom sectionals
for learning with drive-in rehearsals to balance parts and work on artistry. The chorus is hosting
webinars to show other chapters how to do it. Link to BHS resources at barbershop.org/harmonizer; also, go to facebook.com and search for “Hot Rods and Harmony.”
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NOTEWORTHY

The latest in the world of barbershop

THE SQUARES APPEAR ON
UPCOMING TV SERIES

Centered in Vancouver, B.C., the Family
Law television series picked The Squares
quartet for a pivotal scene on Episode
#6 of season 1. The quartet shows
up on behalf of one character’s love
interest to deliver a crooning telegram
as a response–and the song doesn’t go down as expected. The series
has not yet hit television or streaming, but is expected to debut in
January 2021.
This is The Squares' second television appearance so far. The
quartet is well known in the barbershop world for having more than
a dozen active members, all of whom know all the repertoire. The
members are also a chapter, which competed on the International
Chorus stage in 2018. Below, with actor Zach Smadu (center), are
Jeremy Wong (T), Sean Huston (Bs), David Cotton (Br), Ty Philips (L).

ASK A STAFF MEMBER

Licensing virtual
performances
HOW DO WE ENSURE THAT OUR VIRTUAL CHOIR PERFORMANCE IS COPYRIGHT
COMPLIANT?
On-demand streaming (also known
as “Interactive Streaming”) of an
audio or video track over the internet
can be heard or viewed as many times
as desired but cannot be downloaded. There are generally three steps involved for copyright compliance of a
streamed video performance on social media:
1. Ensure the sheet music arrangement and copies of the
song you are performing are legal for your group’s use.
2. Secure a synchronization license from the copyright
holder(s) for the song(s) in the arrangement.
3. Ensure public performance permissions (ASCAP/BMI/
SESAC/GMR) are already in place by the social media
platform you wish to use for your video upload and
broadcast. Most major platforms (Facebook, Twitter,
Instagram, YouTube, etc.) have these already in place.
All permissions should be in place for your interactive
stream before you begin rehearsals with your group. Link
to the full blog post at barbershop.org/harmonizer. n
– Janice Bane, BHS Copyright & Licensing Manager
library@barbershop.org

What’s Happening
2021 International Cleveland
2022 International Charlotte
2023 International Louisville

Harmony, Inc. Convention
November 6-7 (online)
NSC Virtual Fall Festival
November 13-14
Vocal Majority virtual show
December 12
AIC Virtual Holiday Show
December 19
Virtual Midwinter 2021
Jan. 27-31 barbershop.org/midwinter
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Harmony University
Belmont U, Nashville
July 25-31, 2021
Learn from barbershop’s
best coaches and instructors
• www.barbershop.org/hu

2022 Midwinter Pasadena
2023 Midwinter Daytona Beach
2024 Midwinter New York
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TIP SHEET

Katie Macdonald, Recruitment & Retention Manager
kmacdonald@barbershop.org

RECRUITING TIPS

How to help others
fall in love with barbershop
If few people bite at your invitation to try out barbershop, it may be because
they don’t know whether they like the art form. Good thing the music sells itself!

I

n my short time as BHS Recruitment and Retention Manager,
many members have asked how to
get more people to their rehearsals—
virtual now, eventually in person.
I want answers, too!
Here’s one thing: if a lot of people
don’t accept your invitations, it may
be because you glossed over the first
critical step: helping them like barbershop. How can you expect someone
who has no idea yet whether they
like barbershop music to carve out
time for your rehearsal? Do you even
know whether they like to sing? Are
they looking for something extra to
do in their lives?
I’d like to introduce a crazy concept that “recruiting” isn’t always
about getting your friend to come to
your chorus rehearsal … yet. If you
can just show a friend barbershop
singing and see if they dig it, you’re
on to something!
It’s not about getting people to sing
with you, not even a tag. It’s about
what you share with friends via social
media or personal message. Help them
fall in love with the music like you did!

SHOW THEM GREAT YOUTUBE VIDEOS
Anyone: “Notre Dame Medley,”
Ringmasters. (Start at 4:45!) This is
my go-to if I just want to show that
barbershop is exciting and excel-

Help your friends fall in love with barbershop by
sharing videos of great performances. It will help
them want to see your show or visit a rehearsal.
lent singing. Plus, all my American
friends are awestruck that they’re
Swedish!
Students: “Supercalifragilisticexpialidocious,” The Newfangled Four.
Young people seeing other young
people entertain a huge audience is
the key! Who knew that barbershop
could be funny, too!
Choir nerds: “If You Love Me, Really Love Me,” Double Date. A mixed
group of emotive, highly-trained
singers that will attract choir lovers
of any gender toward barbershop.
WHAT IF THEY THINK THEY KNOW BARBERSHOP AND SAY THEY DON’T LIKE IT?
“Barbershop is bad singing!” Show

WATCH ONLINE All listed videos are linked at www.barbershop.org/harmonizer. Watch more
than 5,000 quality barbershop videos at youtube.com/BarbershopHarmony38.
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them: “Lucky Old Sun,” Crossroads.
They sing with total freedom and
sincerity. Jim Henry is my favorite
bass of all time and the quartet has
made a name for itself in the choral
arts world and has helped globally
legitimize our artform. And of course,
Mike Slamka’s voice is like butter.
“Barbershop is for old white guys!”
Show them: “Dance With My Father,”
Signature. Not just a tear-generating

STEPS TO BECOMING A BARBERSHOPPER

1.I like barbershop.
2. I want to sing barbershop. This issue
3. I will try singing barbershop.
4. I AM SINGING BARBERSHOP!
performance, but this quartet has
inspired so many young people of
color to sing barbershop, and they
encourage all of us to have frank
conversations about our history and
future. Their 2020 AIC Show video of
“Listen” from Dreamgirls moved me
to tears, and we need more of that.
OR show them: “Something Tells
Me I’m Into Something Good,” GQ.
Yes, that’s my quartet. But! The
number of young girls who tell us,
“I didn’t know I was allowed to sing
barbershop!” is frankly scary. Representation is critical. If you’re introducing someone to barbershop, show
videos of people who look like them.
“I can’t sing!” Reply, “Yes, you
can!” HU faculty member and quartet champion Debbie Cleveland tells
everyone that their voice is beautiful.

“HOW CAN YOU EXPECT
SOMEONE WHO HAS NO
IDEA YET WHETHER THEY
LIKE BARBERSHOP MUSIC TO
CARVE OUT TIME FOR YOUR
REHEARSAL?”
It’s sad to hear that some singers
were told to be quiet at some point
in their lives. Use positive reinforcement to help them be comfortable
with their own voice.
LET THE MUSIC DO THE TALKING
The minute I show someone a learning track, they’re hooked, since not
being able to read music is no longer
a barrier. This beautiful hobby is
accessible to everyone.
Most of my non-barbershop
friends (Yes, I have some) wonder
what on earth I do with “that singing
group I’m in.” It’s not until I show

them a GQ or other barbershop
video, depending on the audience,
that they really get that barbershop
is a cappella but on steroids.
You can turn someone into a barbershop fan. You can be the person
responsible for bringing them into
the hobby. You could be their Person
of Note. Start small by getting them
to like barbershop.
We all started at Step 1. Don’t
write this step off! n

CONGRATULATIONS TO THE 2020 CLASS OF 50-YEAR SOCIETY MEMBERS!
Patrick R. W. Adams
Donald Anderson
Pete Anderson
William Anderson
Charles Asplin
Donald Atterbury
Michael Bagby
Rodney Bailey
Brian Barford
William Bay
Robert Beairsto
Gary Branch
John Brown
Merlin Brown
Ron Brown
Stanley Brown
Bruce Bunting

John Cameron
Winston Char
Charles Church
David Clark
Robert Cochrane
Richard Collins
Gerald Conner
Steve Coon
Wayne Corkran
Richard Dallman
George Davidson
Terry Davis
Jon de Neui
James Dillett
John Duscher
Charles Eaker
Ronald Fitchett

Irv Flamer
Donald Flock
James Foiles
James Fourmont
Mitchell Frances
L Bernard Gantz
Thomas Gillilland
Steven Gonske
Tucker Goodwin
William Green
Frank Hall
Samuel Heilman
Paul Herzog
Don Hewey
Darrell Hoepner
Kurt Hoevemeyer

Rob Hood
James Hopkinson
David Hudson
Paul Huff
James Ilten
Marty Israel
Norman Javens
Calvin Johnson
Charles Johnson
Dennis Johnson
Tal Klaus
Roger Klinger
Richard Klym
Ellis Kocher
Ronald Leathers
William Leslie
Larry Lewis

Dave Lonsbury
Burt Lumley
Eugene Lutz
John Machtley Jr
Ronald Madill
James Mallett
Charles McCollum
James McFerren
Frank McLaughlin
Gerry Mohr
John Morrison
Richard Nagel
Harold Nantz
Lawrence Newth
Carl Ondrus
Frank Parkinson

James Parks
Larry Paterson
Reid Peterson
Basil Pharaoh
John Quesnel
Herbert Reddy Jr
William Reising
Phil Rhoderick
Thomas Roberts
John Roltgen
Charles Rose
Joseph Ryan
Cecil Sams Jr
Paul Schmidt
Richard Schultz
Gerald Schwebel

Lester Seuser
Richard Slind
Jack Solterbeck
Gary Stamm
Cliff Steinkamp
Donald Stothard
Stephen Sutherland
Richard Teeters
Larry Thorpe
Gary Ward
Randall Weir
Ira Williams
Fr Joseph Witmer
Lyle Wyly
H.Vincent Yinger
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Judges continually attempt to improve their
systems, and through that, improve the
understanding of our performers. In that light,
Performance Category Specialist Mark Kettner
reached out to Mike Lietke with an assignment.
Mark had noticed certain recurring themes in postcontest evaluations: Some chorus members and other
Barbershoppers believe the Performance category no
longer values choreography—they believe judges think it
is dated, clichéd, or not genuine. Some chorus members
believe the immense choreographic routines of some

choruses get in the way of the music. Some chorus
performances occur where singers are not emotionally
motivated by the music, due to unclear planning or
not understanding what is to be communicated. We
mustered a coast-to-coast, international, all-star cast of
Performance judges: Judy Pozsgay, Marty Lovick, Sean
Devine, and Mike Kelly. Their goal: framing today’s
relationship between effective choreographic styles and
the music we all love. Judy and Mike co-authored this
fine article on behalf of the committee—we hope it can
be a helpful resource to performers and judges alike!
– Mike Lietke, Performance judge

Physical

Expression
in the
Barbershop

Michael Kelly is a Performance judge
and coach, bass of Momma's Boys
quartet and chorus nomad with Westiminster Chorus, Northwest Sound, The
Senateaires, Snohomish Chapter, and
Northwest Vocal Project. He studied
acting and performance at BYU
michaelkelly02@gmail.com
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Judy Pozsgay is a performance
coach and choreographer of
award-winning visual plans and
performance packages. She is a BHS
Performance judge, an SAI Showmanship judge, and bass of 2017
SAI Quartet Champion Frenzy.
slapthatbass@yahoo.ca

LORIN MAY

World

Paint with
all the

Colors

Ambassadors of Harmony at the 2019 International Chorus Contest in Salt Lake City.

F

our years ago, when the
Presentation category became the
Performance category, we imagined
a barbershop world with artistry as the
norm and at the center. It’s working!
Our Society is developing performance
principles from many different genres
to influence our barbershop art form.
Our judging community is growing as
well, learning more about a multitude
of performance styles so we can better
adjudicate what we are seeing.
When it comes to the elements of
planned or unplanned physical expression,
both the audience and judges want you to
paint your performance with all the colors
available to you.
In the past, many barbershop performers
expected to be told what to do and how
to do it. This guidance led to a paintby-numbers mentality where many
performances looked and felt very similar.
Now, our sincere hope is that we, as
educators, learn to hand over the brush
and allow you, the artist, to discover
yourself. We encourage you to create your
own art, whatever that may be. There
is no definition to what a barbershop
performance must look like. You are the
artist.
This expanding of the color palette
is already happening and we are seeing
more variety and choices than ever
before. The 2019 International Chorus
Contest showcased an amazing variety of
artistic performance styles. Westminster
Chorus brought us musical theater staging
blended with an acrobatic dance routine.
The Ambassadors of Harmony mixed
stunning theater with beautiful visual
and metaphorical art. Zero8 presented
a stunning, somber piece featuring still
moments of reverence that reflected the
chorus’s choral music culture.
How are they doing it? Read on!
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Members of the NextGen Chorus at Harmony University Belmont in 2019.
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PHYSICAL EXPRESSION—CREATING A WORK OF ART
Let’s dispel the myth that Performance judges no longer
wish to see choreography or a lot of movement, and that
the new trend is to stand and sing. This is simply not true.
Just as most everyday communication is visual, physical
expression is a critical part of expressing the music during
performances. Successfully planned and executed movement or choreography can enhance a performance and
create a positive impact on the audience.
However, the types and styles of physical expression are
not prescribed by the judging community—nor by your
audiences. There is no one-size-fits-all solution. What
worked for another ensemble will not necessarily work for
yours. You choose what you will paint.
So, how do you determine what type of physical expression to include? The impact of any movement depends
on its entertainment value. However, nothing is universally enjoyed, and what is considered entertainment is a
moving target. For these reasons, the guiding principles
usually come back to three questions:
• Does the movement serve the music?
• Does the movement serve the ensemble?
• Will it have a positive impact on audience enjoyment?
In short, both the plan design and the execution of the
plan determine the entertainment value.
PLAN DESIGN—CHOOSING YOUR COLORS
Any physical movement, planned or unplanned, will ideally be contemplated in advance. Consider the following:
• Does it support the music (e.g. era, style, comedy) and
arrangement?
• Does it enhance the musical interpretation (rhythms,
dynamics, characterizations)?
• Does it complement the lyric/story?
• Does it strengthen the musical journey?

LORIN MAY, GETTY IMAGES

• Physical expression that does not distract or leave audience members wondering what a performer was doing or
why.
• Any movement that supports the music
(e.g. tempo, dynamics, rhythms) and
theme, and which reflects the journey of
the arrangement.
• Movement that is creative and based
in authenticity rather than being overly
literal.
• Variety and recurring patterns of moves
that keep an audience attentive.
• Eye-catching and exciting movement that
considers use of the stage and different
dimensions—levels (up/down), angles,
traveling, formations—and which strategically targets the audience’s focal point.
• Physical expression that tells a story
without always having to put on a musical theater number.
• Visual cohesiveness (meaning unified
with no distraction,) even when not all
performers are doing the same thing.
• Energized physicality that is matched in
intensity across the ensemble.
• Not overly choreographed – not necessarily every beat/note, but the “right”
ones selected, and not “movement for
the sake of movement.”
• Execution moves beyond plan, becoming
believable and authentic. Performers use
their bodies to show the audience how
they feel about the music and its story.

orks
w
t
i
y
h
W

Heavy Medal Chorus from the German Alliance BinG! performed on
several shows during the 2016 International Convention in Nashville.

•
•
•
•

Is it appropriate to your abilities?
Will it show off the group’s assets?
Does it demonstrate your creativity?
Might the plan potentially compromise ensemble unity
or become a distraction?
• How is the director incorporated into the plan?

LORIN MAY

When designing your performance plan, also consider
the many styles of physical expression found in the performance world. (The following text is based on the information provided in the chart on page 20.) The chart lists
just some of your colors and not an exhaustive list of styles
to draw from. But please do have a conscious plan that
considers hallmarks, common use, rewards, and risks.
Mix styles. You don’t need to select only one—use any
number of approaches within a song. Just be sure you
understand the risks and rewards of working within the
various styles.

Palmetto Vocal Project at the 2019 International Chorus Contest in Salt Lake City.

• With minimal physical distractions, an audience can receive the
intended message of the musical
performance, supporting communication and connection.
• The audience experience is
enhanced by the presentation of a
total performance: music, message,
and emotion.
• The execution of a strategic physical
expression plan makes the ensemble’s strengths shine through. The
plan serves the chorus, and the
audience is more receptive.
• Clear and simple physical expression
lets the audience understand the
performance without having to work
hard.
• Execution of the movement doesn’t
significantly interfere with the singing fidelity.
• Energized physical expression is
contagious and invites the audience
to sit up and take notice.

Go where the music and lyrics guide you. A gentle
hymn would be oddly served with a dance routine.
Consider the audience. Who is normally the audience for this song? What is the venue? What is the
current social climate? The answers may change
your approach.
What is suitable for your ensemble? Don’t ask
how you can do what the champs did—you do you.
Westminster Chorus threw a guy 15 feet in the air
because (a) it was appropriate to the music and (b)
the chorus has two super-strong Crossfit members
and a gymnast. Work within your own ensemble’s
strengths.
Determine your skills and work with them. Many
new groups joining the Society have a huge history
of show tune performance. Let’s see it. Maybe you
are a young group with tons of energy. Bring it!
Maybe you want to share a message only you can
share. Share it!
PLAN EXECUTION—DEVELOPING YOUR TECHNIQUE
Regardless of how thoughtful and intentional a plan
may be designed, its effectiveness is determined by
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your on-stage delivery. Because your
goal is to communicate the song to
the audience, consider the following
when assessing the plan’s execution:
• Does the plan get “off paper”? Do
the performers embrace the physical expression in a natural, authentic manner that contributes to the
audience’s musical experience?
Does execution of the plan result
in an integrated visual product?
• Are the moves founded in character and purpose, and personalized
by the performer?
• Does the execution of the plan
interfere with the musical product? Is singing stamina compromised by your physical expression?
• Does your approach to physicality
and energy result in visual distractions that might compromise the
ensemble?
• The planning and execution of
physical expression must have the
intent to captivate the audience.
The success of physical expression
is ultimately determined by how
audiences receive your plan.
• During a chorus contest, imagine
that you are a Performance judge
tasked with providing feedback
and coaching regarding physical
expression. Much of what you
share will include what type of
movement worked and why.
EXECUTION TIPS
Get the most out of your practice. If
you have decided to build a theatrical
routine, make sure you understand
the tenets of theatrical performance,
have theater warmups, and get your
members into an acting headspace.
Same with any other genre: pick the
rehearsal methods that will develop
your style-specific skills.
Pick the right coach. Great coaches
are rarely great in all areas. For example, only a handful of barbershop
coaches know how to draw out the
precision needed to make a complex
chorus marching number great.

Style

Hallmarks

Common use

Rewards

Potential risks

Theater/
Character

Supports a central lyrical
story with actors in imaginary experiences

Broadway/movie tunes,
music with a clear story
structure, characters

Enhances the
visual picture of
the story

Poor staging, acting,
or storytelling

Show/
Dance

Enhances the performance
with show or dance moves
to support the music

Rhythm/tempo music
that supports show and
dance routines as the
primary entertaining
feature

Engages the audience to watch
what comes next

Weak routines, poor
precision, and quality of performance;
loss of connection to
music and purpose

Choral

Uses minimal physical
engagement to let the
music and arrangement be
at the center

Complex or reverent
music that call for musical
elements to be at the
center without unneeded
embellishment

Minimal
expression puts
enhanced focus
on the music itself
for reverence and
attention

Risk of being boring
or too serious, limited presence, singing
flaws stand out

Chords

Attention on music or
chords, not necessarily
related to an overall lyrical
message of the music

Showcase impressive
feats of musical ability.
Message and meaning
are secondary

Enhances focus
on chords for
effect

Loss of purpose
behind the lyric

Comedy

Engagement for comedic
timing and effect; high
risk/reward

Performances designed
for comedic response

Supports the
comedic premise
for greater impact
and effect

Comedically flat
performances, poor
timing, not knowing
the rules of comedy

Abstract/ Artistic and multidimenModern/ sional; overall message is
Artistic
often at the center and can
be hidden in plain sight

When the performer
wants to deliver a
message in an artistic
manner

Audiences experience deeper
levels of artistry

Confusing or unclear
premises

Drill/
March

Choreo is based on precision for entertaining effect

Songs with unique
musical properties that
support drill and march
routines

Drives an entertaining routine
using group
precision

Static, purposeless,
or uninteresting
routines; lack of
precision required
for maximum impact

Natural/
Personal

Honest and heartfelt,
relates to the music
without a specific theatrical
interpretation

Useful in varied settings,
where movement
is blended into the
background of the
performance

Honest movement allows
music to become
natural and real

Boring or unconnected individual
performances

Surprise us. Audiences want to see
something we haven’t seen before.
Create something new or refreshed—
something that pushes you to examine what you are doing.
GO PAINT
Physical expression is a powerful
tool to captivate your audiences. It is
exciting to think of the endless possibilities and creative opportunities
we have as a community to express
ourselves physically and aurally. As

20 | The Harmonizer | November/December 2020 | barbershop.org

stated by influential ballet choreographer George Balanchine, “Dance is
music made visible.”
Let us integrate these aspects early
in the process of learning and rehearsing to encourage greater degree
of freedom and authentic movement.
By doing so, we can be further down
the path of more effortlessly engaging our audiences, regardless of the
amount or style of physical expression we choose to use. You are the
artist. Go paint! n

Virtual
A Game Changer
An engaging Virtual Harmony University came at a time when
we needed it most, but the innovations from HU faculty and
staff far exceeded expectations—and have thrust the Society
years ahead in our vision for online music education

M

uch of the barbershop world will someday return
to a familiar state, but after the smashing success
of Virtual Harmony University this past July, barbershop education will never be the same. No, the in-person
Harmony University is not going away. There is no substitute for a week of deep immersion while rubbing elbows
among barbershop’s best. But the 2020 experience that HU
Instructors and BHS staff invented out of necessity has cre-

VHU IS THE BEST BANG FOR YOUR
BUCK. TONS OF INFORMATION ON
ANY TOPIC YOU CAN IMAGINE.

“

“

JO KILLIPS, DIRECTOR, RHYTHM OF THE
ROCKIES SAI

ated educational avenues that nobody had imagined.
“We've been fast-forwarded five to ten years ahead of
expectations for our online educational platform,” said
Steve Scott, BHS Online Education Curriculum Manager. Part of that progress comes from having figured
out the logistics of delivering hundreds of hours of live
and pre-recorded content to participants throughout the
world. But more important were HU faculty innovations
that transcended online limitations, creating powerful
breakthroughs for attendees.
“There were some presentations that made me feel
like the first time I saw the Dave Stevens ‘What are We
Trying to Preserve?’ video, or when I saw ‘It Only Takes
a Moment’ by Westminster Chorus,” Steve said. “I witnessed four or five of those during Virtual Harmony
University this year.”
The long-term vision for barbershop education is arriving more quickly than anyone had hoped. “We’ve long
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VIRTUAL HARMONY UNIVERSITY BY THE NUMBERS

696

14

TOTAL ATTENDEES
(50% NEW TO HU!)

MUSIC
EDUCATORS*

MECHANICS
OF ARTISTIC

SINGING

201

87
105

ENROLLEES
IN 10-HOUR
TRACKS

200
PERFORMANCE

13,177

COUNTRIES
REPRESENTED

98

ARRANGERS

PERSONAL
LEADERSHIP
IN ACTION

*Music educators had access to register for Continuing
Education Units and graduate credits

HOURS OF
CONTENT

There were 323 LIVE sessions with 378 hours of live content.
2,820 hours of on-demand and recorded class videos were
watched in July and August. 154 attendees had some form of
scholarship including music educators, district and chapter leaders,
and NextGen youth.

REVIEWS ARE IN!

DIRECTORS

94

378

LIVE ZOOM
LOGINS

94%

95%

98%

“Possessed greater
knowledge of subject
at end of course”

“Content was
engaging”

“Instructors were
knowledgeable”

been working on how we can impact the
music education world? How can we be
more of a thought leader, content leader
for the choral ecosystem?” said BHS Director of Education Donny Rose. “Virtual
Harmony University showed us how we
can become the educational leaders we
always thought we could be. And we’re
doing it at a price point that allows everyone to participate.”
OVERCOMING TIME AND COST BARRIERS
Everyone in Harmony Virtual Chorus participants joined Deke Sharon for several weeks
While Harmony University Belmont has
of coaching and singing which culminated in two virtual performances of Into the
long enjoyed a stellar reputation among
Unknown (arr. Sharon/Wright) and Still the One (arr. Sharon/Harris). View at YouTube.
Barbershoppers and music educators,
com/barbershopharmony38
time and cost issues have made the
event inaccessible to many. The irre2020, fully 50% of VHU learners were enjoying their
placeable in-person event includes the baked-in costs
first Harmony University experience. Many cited the
of transporting, rooming, and feeding hundreds of
dramatically reduced costs and time commitment as
attendees and several dozen instructors for a week,
the reason for signing up.
not to mention the additional costs of airfare and the
need to block out an entire week of vacation time. In
“The idea that the only meaningful way you can in-

I HAD VERY LIMITED EXPOSURE TO ALL THINGS BARBERSHOP BEFORE ATTENDING
VHU. IT HAS INSPIRED ME TO CONTINUE MAKING BARBERSHOP A PART OF MY LIFE.
KYLE M. HOWARD
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“

“

BARBERSHOP.ORG/HU
TALK ABOUT
“INFORMATION
OVERLOAD,” BUT IN
THE BEST WAY! I HAVE
ALREADY NOTICED
IMPROVEMENT IN
MY OWN GENERAL
KNOWLEDGE AND
SINGING ABILITIES.

“

LESLIE BRADSHAW,
ASHEVILLE ACCIDENTALS
(MIXED A CAPPELLA)

teract with faculty and instructors is
by traveling to a live event is not true
anymore,” Donny said. “That’s never
going back to normal.”
INNOVATION EXCEEDS EXPECTATIONS
Once the dynamics of the pandemic were clear, staff and faculty had
about three months to invent, adjust,
or eliminate content for an environment in which participants couldn’t
harmonize together in real time.
“We decided to be a little bolder
and challenge many of our faculty
members to think outside of the box
a little more,” said Steve. “They knew
they couldn’t rely as much on their
charismatic personalities or improvisational skills during sessions. It
compelled them to be more specific
in their preparation.”
“VHU required everyone to
innovate, including attendees,” said
BHS Online Education Production
Manager Brent Suver. “In chats,
many of the participants were able
to see each other, talk to each other,
and connect in groups of people with
whom they may not otherwise associate because of choral isolation.”
Harmony U staff did not anticipate
how well many traditional offerings
would translate to the virtual realm.
For example, while the skill and charisma of director Deke Sharon and
the teaching quartets received high
marks among the 351 participants in

“

AS A FIRST-TIMER, I WAS SIMPLY BLOWN AWAY BY
THE CONTENT, KNOWLEDGE OF THE PRESENTERS,
CAMARADERIE OF THE CHAT, AND OVERALL FEELING OF
ENGAGEMENT TO BARBERSHOP. I LEFT EACH SESSION
EMOTIONALLY CHARGED UP TO TRY EVERYTHING I HAD
JUST LEARNED. I CAN’T WAIT FOR AN OPPORTUNITY TO
ATTEND HARMONY UNIVERSITY IN PERSON!

“

“

learning experience.”
Donny agreed. “We have some
spectacular content that will change
the Barbershop Harmony Society
for a decade,” he said. For example, while there were five 10-hour
course offerings released in the fall
of 2019, that number is expected to
dramatically increase in 2020. Staff
are working to edit and curate the
content while developing improved
consumption and pricing models.
“We all have seen the power of YouTube and barbershop performances:
we now have educational content to
reach the world of barbershoppers,
music educators, and curious people
anywhere on the planet,” Donny said.
“This is a game changer for sharing
HOW to barbershop with people.”
A full Harmony University Belmont
experience is being planned for Sunday, July 25 - Saturday, July 31. There
will now always be
some kind of online
component embedWHAT'S NEXT
ded within the event.
Traditional“We have to rethink
ly, most HU
how to provide HU
content is
and have something
captured only
Steve
Tramack
was
one
of
65
world-class
substantial for
in the minds
and notebooks
instructors who taught online classes at VHU. digital attendees,”
Donny said. “We
of attendees;
are
now
in
a
powerful
position to help
however, all of 2020’s content has
folks
who
are
interested
in barbershop.
been recorded—hundreds of hours
We’ll
continue
to
think
outside
the box
that can be edited, excerpted, or
on
what
we
can
provide.”
n
shared as is. “This could change BHS
education in the way YouTube has
–Lorin May, Editor of The Harmonizer
changed barbershop,” said Brent.
harmonizer@barbershop.org
“This could change the member
the Everyone in Harmony Virtual
Choir, the experience was richer
than many expected. “They would
have sectionals in virtual breakout
rooms where they would interact
with each other a lot like you would
in a normal choir,” Brent said. “We
didn’t know whether people could
operate within the online format, but
it worked surprisingly well.”
Donny was also pleasantly surprised
by how well many Harmony U staples
worked online. “We sold out and had
a record 100 students in arranging
and conducting, where it is important
to spend time in both big groups and
breakouts,” Donny said. “We thought,
wow, this is working a lot better and
is meeting the needs of students at a
higher level than we ever thought.”
He noted that participant surveys
and feedback have closely tracked the
normal sky-high
reviews for
HU Belmont.

CLINT HALL, FIRST CAPITAL CHORUS, LANGLEY, BC, CANADA
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VIEW THE VIDEO PRESENTATIONS AND WINNER RESPONSES
AT BARBERSHOP.ORG/EVENTS/VIRTUAL-SOCIETY-AWARDS

HONORING THE
SOCIETY'S BEST
BARBERSHOPPER OF THE YEAR

WILL DOWNEY

utting it simply, William Downey has totally devoted himself to enhancing the youth barbershop
experience since the beginning of his Society membership, but especially in 2019:
1. Will served as the director of East Coast
Sound, one of only two active original participants in the Youth Chorus Festival.
He helped grow membership by
about 40% and qualified the chorus
for the 2020 International Chorus
contest. Due to Will’s leadership,
diligence, passion, and selflessness,
East Coast Sound is the premier
youth-focused chorus on the east
coast.
2. Will directed the Retromen, the
local men’s a cappella group at James
Caldwell High School, our quartet’s
alma mater, where we all started singing
a cappella. Its compelling performances have
been seen on many chapter shows, and in 2019 alone,
three of Will’s Retromen joined the Society and East
Coast Sound.
3. Will’s dedication and his music educator connections
are the driving force behind Gimme Four’s extensive
youth outreach efforts. He has created programs leading to many school visits, and many return performances.
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4. Perhaps his biggest impact came as Festival Chairman
for the 2nd annual Jersey Harmony Explosion, the largest, most impactful, and most wide-reaching Harmony
Explosion camp in recent memory. A one-day, best-inclass barbershop experience for both boys and
girls featured incredible clinicians, in-depth
classes, quartet/chorus/individual
coaching, and a huge show at the end
of the event. Will envisioned it as free
for participants.
Perhaps most incredibly of all,
Will’s envisioned free festival grew
to 200 from 150 the year before. Deke
Sharon was head clinician, with The
Newfangled Four as the men’s teaching quartet and GQ as the women’s
teaching quartet, and instructors the
included Tony Colosimo and Tim Waurick. It was the most robust East Coast youth
barbershop festival perhaps in decades, and as
festival chairman, Will was a machine. He had planned
a 300+ 2020 festival and is already working on a 2021 festival planned for 500+ participants. At only age 32, there
is much, much more of this to come.
– Paul Franek, tenor of Gimme Four

FINALISTS: Sky Harris, Simon Lubkowski,
Joe Tripp, Carmel Tuttle

LORIN MAY

P

VIDEO OF THE YEAR

“SPIDER-MAN THEME” - MIDTOWN

T

wo weeks before leaving for Salt
Lake City and their medal-winning debut at the 2019 International
Quartet Contest, the New York Citybased quartet filmed and released
a professional-quality video that
featured a storyline,
cinematography, and
a stylized look unlike
any video ever produced by a barbershop group.
From the quartet:
“The Spider-Man
video was actually a
last-minute decision
and evolved rapidly
over the course of a
couple of weeks. The
entire video was shot
on an iPhone 10S+

in the iMessage app using the Comic
Book filter, so the recording process
was a bit tedious and we had no idea
how it would turn out in the end. The
video was shot in one day and edited
in two days, and released on the

fourth day, so it was a whirlwind. We
had no idea it would get the kind of
response it did and we were overwhelmed by the feedback and encouragement from our fans and friends. It
was a breakthrough moment for us,
and will go down as the
project that made us realize just what we could
do with some creativity,
thinking outside of the
box, and taking a few
risks. We think it was
well worth it.”
Link to the video at
barbershop.org/
harmonizer

FINALISTS: 9 to 5
(Half and Half),
History (Tagline)

QUARTET OF THE YEAR

THE NEWFANGLED FOUR

MIDTOWN QUARTET, LORIN MAY

D

uring the past few years, the comedy geniuses
of The Newfangled Four have staked a
solid claim as the barbershop world’s
most popular group, introducing the
art form to millions, particularly
to younger viewers. They quickly
built a huge online and audience
fan base after brilliantly introducing their comedy persona to
the masses as the International
Quartet Finals mic tester in
2016. Several of their International Quartet Contest performances have millions of views
each on YouTube and on Facebook, and the quartet has further
served as barbershop ambassadors
in appearances on Buzzfeed, Hallmark’s Home and Family show, the new
Gong Show, and performing in custom tracks
for the Lifetime Movie Network.
Based in Southern California, the group formed in

2012 and won the Collegiate Barbershop Quartet
Contest in its first try in 2013, beginning a
long streak as popular youth clinicians
and show quartetters. In International
contests, they have been must-see
entertainers, with three Top Ten
finishes, including sixth-place
finishes in 2018 and 2019.
All are long-time members of
Westminster Chorus and Masters
of Harmony. The Newfangled
Four had already been selected
(but not announced) as Quartet
of the Year, when in June 2020 the
barbershop world was saddened to
learn that the beloved foursome will
no longer compete, and will retire after
its show commitments are completed.
facebook.com/thenewfangledfour

FINALISTS: Half and Half, HALO Quartet,
Ripple Effect, Singing Double
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ENSEMBLE OF THE YEAR

ALEXANDRIA HARMONIZERS

O

ver its 70-year history, the Alexandria Harmonizers
have continually
expanded ties
with area groups
and organizations, becoming
a high-impact
player in the
greater Washington, D.C. metro
arts scene. Long a
top BHS competition
chorus, in 2019 the chorus shared the love of singing
in a wide variety of ways and venues,
including:
They shared the stage with New
Zealand’s Vocal Collective and the
Alexandria Singers in a fundraiser for
victims shortly after terrorist attacks
on two mosques in Christchurch.

In a U.K. trip, the chorus performed at a benefit concert
in Stockport, England,
a performance in
Dundee, Scotland,
then at the Edinburgh Fringe Festival, the oldest and
largest arts festival
in the world.
The chorus traveled to the Seneca
Land District to host
training seminars with
district choruses.
Locally, they hosted the Yale
Whiffenpoofs in a combined concert, hosted their largest-ever Youth
Harmony Festival, performed at the
U.S. Supreme Court Historical Society
Gala, and co-hosted a fellowship event
with Alfred Street Baptist Church that
featured four choruses and about 200

men. They reached large new audiences when the Strathmore Concert Hall
made AH part of their regular season
patron offering. They also performed
at smaller events throughout the year.

FINALISTS:
Men of Independence,
Rogue Valley Harmonizers,
Westminster Chorus

AMBASSADOR OF THE YEAR

L

ess than three
years old, this
quartet from Buenos Aires, Argentina had never heard
another quartet
sing live before attending Harmony
University in 2019,
where they mixed
with barbershop’s
finest while receiving high-level
coaching. Before
2019 was over,
they had organized Barbershop South America (BSA) and
the continent’s first barbershop convention later that year,
featuring six quartets.
From the quartet: “Our goal is to spread the love
for barbershop music in the region, and we have been
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in touch with other
quartets in Argentina,
Brazil, Chile, Colombia,
Venezuela, and Peru.
We are also in the process of starting a new
mixed barbershop chorus, since we figure that
it is a very efficient way
of introducing people to
this wonderful hobby!
We are very happy to be
a part of this incredible
worldwide community
of Barbershoppers!”
facebook.com/barbershopharmonysouthamerica

FINALISTS: Alexandria Harmonizers/
Alexandria Singers, Debbie Cleveland,
Dr. Joyce Garrett

READ PHOTOGRAPHY, LORIN MAY

BARBERDRUNK

Arranger of
the Year
Theo Hicks

A

KEN THOMAS

n arranger second to none, Theo
Hicks remains a positive and
active influence in the barbershop
community. Theo never rests on
his laurels, but is always trying to
innovate and craft his arrangement
in ways that have never been done or
heard before. His care and dedication to quality leave people wondering, “How can I do what Theo
is doing?” Theo is not reading the
arranging manual—he’s writing it.
Theo has created many charts for
champion quartets including Instant
Classic, Forefront, After Hours, and
Signature. Of course, there are countless other international competitors
he has also arranged for, such as Quorum, Midtown, Central Standard, and
Westminster Chorus in 2019 alone.
One could argue that Theo has
arranged the “song of the contest” four
out of the last five years: “How Could
I Ever Know?” (Instant Classic, 2015),
“Dance With My Father” (Signature,
2017), “The Next Ten Minutes” (After
Hours, 2018), “As Long As You’re
Mine” (Quorum, 2019). I cannot think
of a more influential person and arranger in today’s barbershop community; yet, he never sees himself as the
best, but rather another Barbershopper who loves singing tags and getting
to know people and their stories.
www.theohicksmusic.com
– Kohl Kitzmiller

FINALISTS: Brent Graham,
Wayne Grimmer,
Adam Reimnitz

ALBUM OF THE YEAR

GQ VOL. III

F

ormed in 2011, this Baltimore-based quartet with deep
music education roots went viral
on YouTube in 2013 and has enjoyed online, show, and competitive
success ever since. They are Amanda
Sandroni (T), Ali Hauger (L/Br), Katie Gillis (Br/L), and Katie
Macdonald (Bs).
From the quartet:
“Our third studio
album was a breath
of fresh air for us
at a time when so
much in our lives
had changed. Older,
wiser, stronger, but
still with the same fighting spirit. We asked Katie
G’s friend, artist Allison Yancone, to

help us encapsulate
that journey in our
album artwork. The
water motifs were
to symbolize perspective. What one
sees through calm
waters is very different from
what you can see when there
is a storm. We’ve all been
through some storms and
come out the other side
changed. We hope for
the best.”

FINALISTS: The
Next Ten Minutes
(After Hours), Simple
Gifts (Instant Classic),
Midtown (Midtown)

INNOVATOR OF THE YEAR

THE BARBERSHOP REVIVAL

W

arren and Andy Fuson watched
a video in which music educator
Douglas Carnes discussed showing his
inner city students barbershop chorus
videos, and one student asked, “Why
are there no black faces?” The Fusons
joined with Dr. Bill Adams in the desire
to change this dynamic, resulting in
Barbershop Revival, which celebrates
the African-American roots of barbershop among singers at Historically
Black Colleges and Universities and
other singers in central North Carolina.
There were 45 participants in 2019,
with 2009 champion Crossroads and
Grammy winners The Fairfield Four
demonstrating the close linkage
between barbershop and gospel. Participants learned four songs during
the event and performed them at
an evening concert, while learning
about the African American origins
of the barbershop art form and the
impact of African American culture on American music. Surveyed

event participants called it a rousing
success. Barbershop Revival 2019
showed that the African American
music community is open to learning
more about and experiencing barbershop harmony and celebrating a
piece of their cultural heritage about
which few are aware. n

FINALISTS: Kicking Back
to Barbershop (Joshua
Arizmendi); Music Medics
(Miamians chorus); The Gold
Dynamic (Somerset Hills
Chapter)
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On August 22 and 29, the barbershop world gathered online to watch
the best quartets that never won—then voted. Hall of Famers 139th Street
Quartet finally got the win that had eluded them for 20 years.
Watch all the quartets at youtube.com/barbershopharmony38
139TH STREET QUARTET
B&O CONNECTION
BANK STREET
BSQ
CENTER STAGE
CLEF DWELLERS
EASTERNAIRES
FAR WESTERNERS
FOUR CHORDERS
FOUR RASCALS
HARRINGTON BROTHERS
IMPOSTORS
METROPOLIS
NIGHTHAWKS
PACIFICAIRES
PLAY-TONICS
RIPTIDE
ROARING 20’S
SRO
STATE LINE GROCERY
SUNDOWNERS
THE NATURALS
UPTOWN SOUND
VAGABONDS
VAUDEVILLE

139th Street Quartet
2020 Legacy Quartet Champion

Clockwise from left:
Jim Kline (Bs), Larry Wright (L), Pete
Neushel (Br), Doug Anderson (T)
Other past leads: Jim Meehan,
John Sherburn, Dan Jordan

Sponsored by the 17 BHS Districts: CAR • NSC • CSD DIX • EVG • FWD • ILL • JAD • LOL • MAD • NED • ONT • PIO • RMD • SLD • SUN • SWD

THE BEST WHO
NEVER WON...
Here’s to the Nighthawks and the Pacificaires, we love that Sundowners sound.
To the Vagabonds and all of the greats that never won the crown.
Here’s to everyone who’s done their best, but seen their fortunes fall.
Here’s to the losers, bless us all!
Max Q

“Here’s to the Losers”
2007 International Champion

By Anthony Scardillo

W

inning an International gold medal is not
easy. Just ask any of the members of the 19
quartets that have placed second at least once
over the years but never won. Yet each year, many great
quartets spend countless hours in rehearsals, coaching
sessions and quartet preliminary contests, only to finish
without gold. Year after year.
Perhaps the best-known quartet that never won the coveted gold medal was 139th Street Quartet, which won eight
International medals during its 1976-1996 International contest career. On August 31, 2020, that all changed. Voters made
139th Street winner of the Legacy Quartet Championship
(LQC) top among 20 video contestants in the Society’s celebration of the best that never won. The quartet was ecstatic.
“I got to hear from people that I hadn’t heard from in
forever,” said bari Pete Neushul. “The best thing about it is
that if you win, you are champs for a year. Legacy Champion
is forever.”
Bass Jim Kline had been driving across the Golden Gate
Bridge when he was texted the news. He had to pull over.
“I’m still on Cloud 9,” Jim said. He later added, “I’m not sure I
would have put us at first.”
All four 139th Street quartet lineups included Jim, Pete,

and tenor Doug Anderson—only the leads changed. Doug unfortunately passed away before he could enjoy the news. Jim
had called Doug, who was gravely ill with cancer, minutes
after the LQC Semifinal had ended. “He was very pleased
and smiling,” Jim said about his past tenor, who had enjoyed
watching both 139th Street as well as Doug’s prior Far Westerners quartet compete. Doug passed away that very evening.
AUDIENCE AND ARTISTRY
It is fitting that it was not judges but the audience who declared 139th Street the winner. Always audience-focused, the
quartet changed the face of barbershop over the course of 20
years. “A lot of quartets today kind of pattern their show after
what the 139th Street Quartet did,” said Mike Slamka, lead of
2009 champion Crossroads and 2003 champion Power Play.
“They were just such a great show quartet.”
It is difficult to find any quartetter from the 139th Street era
who doesn’t talk about their influence. “And it’s not just their
comedy,” said LQC committee member and BHS Social Media Manager Amy Rose. “Their DNA is in so many quartets.”
Many quartets that topped 139th Street in contest had been
some of their biggest admirers. Jim Bagby, bari of 1986 champion Rural Route 4, said his quartet would often adjust its
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to a try-out rehearsal. “We sat down around a table, we
sang one song, and went, ‘Okay, that’s it!’” said Pete.
The quartet exploded into the competitive ranks, debuting at 10th in 1976 and winning silver in 1977. They were
the presumptive favorite heading into Cincinnati in 1978
when the quartet received a letter from an Arrangement
judge who would be on the panel. The quartet had recently recorded Doug Anderson’s arrangement of an obscure
song called, “Don’t Put a Tax on the Beautiful Girls.” This
judge had researched the song and noted that Anderson
had somewhat altered the melody line. While the small
modifications would be okay today, they were illegal at the
time. The judge wrote that if the quartet competed with
that song, he would disqualify it. The quartet “took umbrage” with the letter, Jim said, and
two months before the contest
declared they would sit out.
“All of a sudden, the place
explodes,” said Pete. Society
President Roger Thomas
asked the quartet to reconsider. Judging chairman
Ed Waesche declared that
the judge was out of line for
contacting the quartet rather
than the judging chairman.
Waesche declared that the
song would be penalized
but not disqualified if it
were used. The quartet’s
three harmony singers voted
to compete after all, but their
GREAT FROM THE BEGINNING
top-level lead was adamant that
All four leads earned medals with the quartet. Top: With John
The 139th Street Quartet
the judge should be dismissed
Sherburn
in 1991. He helped the quartet place second in 1990,
was formed in late 1975,
from the panel—which
a record 13-year gap between silvers. Left: With original lead
shortly after Pete and Jim
wasn’t going to happen. As
Jim Meehan in 1976. Right: With Dan Jordan in 1992.
had respectively stopped
“a man of principles,” Pete
singing with The Great
explained, Meehan felt strongly
Stage Robbery and Crown City Good Time Music Company.
to stick with the quartet’s public declaration to withdraw.
That’s when highly decorated quartetters Doug Anderson
He and the other three could never change each othand Jim Meehan, tenor and lead of the retiring Far Wester’s minds, and a week before the contest Meehan quit
erners quartet (also part of the LQC), invited Pete and Jim
the quartet. Because the trio still had their air and hotel

LEGACY QUARTET MEDALISTS
SECOND PLACE

THIRD PLACE

RIPTIDE

METROPOLIS

RICK TAYLOR/ERIC KING
TIM REYNOLDS
RICHARD LEWELLEN
JEFF SELANO

JAMES SABINA
BOB HARTLEY
MIKE MCGEE
BRIAN PHILBIN
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backstage pattern to watch 139th Street’s sets from the wings.
“You knew the audience was going to have such a great reaction,” he said. “Great, great quartet!”
“You’ve never seen a quartet like them before,” said Jim
Henry, bass of 1993 champion The Gas House Gang and 2009
champion Crossroads. He grew up in awe of the quartet
and “wore out” their albums. As a youth at an International
Convention, one year Jim learned the hotel room where 139th
Street was rehearsing. He eavesdropped from the hallway
through a glass held to their door.
“They were young, their songs were clever and creative,
and their sound was extremely unique,” he said. The quartet
had “a charisma that oozed” because it was always about the
audience for them. “They were being themselves
and let the chips fall where they
may.”
Johnny Sherburn, the quartet’s
third lead from 1988-1991, verified
that the quartet never sang for
the judges. “All we wanted
to do was connect with
people,” he said. “That’s all.”
“We just did the art.
We were just trying to
be original, have fun, and
be entertaining,” said Jim
Kline. “We would have loved
to have won, but we never
were the best quartet in any of
those contests … until a week
ago.”

FAMOUS FOR MORE THAN PERFORMING

In 2014, the quartet was inducted into the BHS Hall of Fame, in part for
being the catalyst behind the College Quartet Championship in 1992. After Pete (then leading the FWD long-range planning committee) and Jim
had come up with the idea, they pitched it to International President Sam
Aramian. BHS staffer Ray Heller soon helmed the project. “Heller was just
fantastic,” said Pete. “I certainly think that changed the whole Society.”
Pete also led efforts to bring USSR-based barbershop quartet The Quiet
Dons to the USA in a well-publicized PR coup. The Russians were performers at Carnegie Hall and at the 1990 BHS Convention in San Francisco.
Major assistance came from both Ray Heller and from Terry Clarke, bass
of 1980 champion Boston Common, who was a top-level PR executive. Two
years later, 139th Street visited the quartet in Russia. Pete, Jim, and Dan
Jordan remain in contact with the quartet members to this day.
reservations, they attended as guests. “That was a sad, sad,
contest for me,” Pete said. “If we had been singing with
Jim Meehan, I’m sure we would have won that year.” Soon
after, Meehan moved to Sacramento and dropped out of
barbershopping. The four never got together again to sing,
although they remained friends.
THE QUARTET’S COMPETITIVE RENAISSANCE
Shortly afterwards, Dan Jordan, who would years later
become the quartet’s fourth lead, introduced them to Larry
Wright of the famed Sundowners quartet (yet another competitor in the LQC). Jim said their first rehearsal with the
seventh-year Barbershopper, who had recently moved from
Chicago to L.A., was “a little rough” compared to singing
with powerhouse Jim Meehan.
“Right from the start, we knew we didn’t have a great
mix of voices,” Larry said. “I didn’t sing as high and bright
as Jim Meehan. I was trying to sing notes that I couldn’t
sing.” Those concerns started to disappear by their second
rehearsal. So confident did they become, in fact, that only
years later did Jim tell Larry that Meehan had made overtures to rejoin the quartet, but that Jim had strongly stood
by his new lead.
The quartet’s peak popularity and artistic growth came
during Larry’s 10 years. He and Pete wrote a lot of the lyrics
and songs, with Doug as primary arranger. After a disap-

pointing sixth-place finish in 1988, the quartet felt its competitive window closing as the sound seemed headed in the
wrong direction. The harmony parts voted to replace Larry
with Johnny Sherburn, tenor of 1985 champion New Tradition. Larry was understandably upset, although the quartet
did again move up through the ranks. After taking third in
1989, the quartet was the presumptive favorite in 1990. But
they earned silver a mere 20 points behind the retooled and
massively improved 1989 semifinalist Class of the ’80s, which
had renamed itself Acoustix.
After a fifth-place finish in 1991, Johnny stepped back
due to his wife’s surgery. His natural replacement was Dan
Jordan, champion lead of New Tradition and for years an
occasional fill-in for Larry or Johnny on chapter shows.
Though the quartet improved to 4th place with Dan in 1992,
the foursome finished 6th (1993), 12th (1994), and 25th (1996)
before retiring from contests.
In late July 2020, Dan suffered a serious stroke and has
been in rehabilitation since. His long-time friend Rayma
Powers said that Jordan has had virtual visits from many of
his long-time barbershop friends, including his current quartet The Gangbusters, and a visit where he and Jim Kline sang
“Yesterday” as a duet for Dan’s speech therapist. Dan was
elated by the quartet’s victory.
Although Jim said that winning in 1978 would have been
nice, “We had the next 10 years of wonderful music making with Larry Wright.” He joked about the virtual contest,
saying, “Quite frankly, we all got used to losing, but we were
excited to have another opportunity to compete. I was totally
flabbergasted by the win.” Though he had long lived with the
disappointment of having tried so long without winning, the
journey was “wonderfully fulfilling.”
“We didn’t need a gold medal to make this just a fabulous
hobby for 20 years.” n

Tony Scardillo is an Assistant Professor
of Marketing at Mount Saint Mary College in Newburgh, N.Y. and a member
of the Westchester Chordsmen. He is
currently writing Swan Songs, a history
of the gold medal quartets.
anthony.scardillo@gmail.com

LEGACY QUARTET MEDALISTS
FOURTH PLACE

FIFTH PLACE

CENTER STAGE

HARRINGTON
BROTHERS

WENDELL PRYOR
DENNIS GORE
GLENN VAN TASSELL
LEE HANSON

DOUG, DAVID,
JEFF, AND MIKE
HARRINGTON
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CHAPTER ETERNAL

DIRECTORS WANTED
Need a director? First 50 words are free for BHS chapters. marketing@barbershop.org. See the most
current postings at barbershop.org/directorsearch.

Singing Buckeyes (Ohio) in search of a new
frontline director. Contact John Long at: 614579-6359 or tankjsl@insight.rr.com.
The Capitol Chordsmen Chorus (Madison, WI)
seeks a fun, dynamic Music Director. Contact
Matt Record at matt.record21@gmail.com or

603-723-3963, capitolchordsmen.org
Cedar Rapids Harmony Hawks (Iowa) are
searching for a director. Preferred candidates will have barbershop experience
Contact Larry Hlavacek at 319-981-0724 or
larry.hlavacek@gmail.com. harmonyhawks.org.

Members reported as deceased between July
15 and September 15, 2020. Send updates to
membership@barbershop.org
CARDINAL
Robert Haggard
Lexington, KY
CAROLINAS
John Alden
Wilmington, NC
Gary Smith
Asheville, NC
Ron Tiche
Hilton Head Island, SC
CENTRAL
STATES
Wallace Carpenter
Nebraska City, NE
Timothy Crook V
Nebraska City, NE
Thomas Hess
St. Louis No. 1
Wayne Leikam
Olathe, KS
Mark Yeokum
Frank Thorne
EVERGREEN
Roger Vinyard
Salem, OR
FAR WESTERN
Douglas Anderson
South Bay, CA
Barbary Coast, CA
Karl Adams, III
Stockton, CA
Walter Nicholas
Bakersfield, CA
Lee Perrault
Yuma, AZ
Jeffrey Swart
Las Vegas, NV
California Delta
James Sherman
Palo Alto - Mountain
View, CA
Ron Tiche
Folsom, CA
Bill Young
Santa Maria, CA
ILLINOIS
John Linder
Lake County, IL

JOHNNY
APPLESEED
Keith Hinshaw
Buckeye Columbus, OH
Columbus, OH
Robert Houser
Buckeye Columbus, OH
Leo Iannacchione
Frank Thorne
Gerald Kelly
Western Hills
Robert Udeck
Buckeye Columbus, OH
Mansfield, OH
LAND O’
LAKES
Marvin Johnson
Duluth-Superior, MN
MID-ATLANTIC
William Croner
Kilmarnock, VA
Elbert Leitzel
Abington-Levittown, PA
Fred Longobardi
Teaneck, NJ
Michael Petro
Bryn Mawr, PA
Pottstown, PA
Gary Smith
Frank Thorne
Robert Wachter
Mt. Vernon, VA
Arlington, VA
Alexandria, VA
Don Williams
Mt. Vernon, VA
Prince William, VA
Edward
Zimmerman
Wilmington, DE
Queen Anne’s
County, DE
Salisbury, MD
Easton, MD
NORTHEASTERN
Arnold Brown
Saint John, NB
Halifax, NS
David Hollister
Manchester, CT

Peter Mooney
Schenectady, NY
George Pinto
Manchester, CT
Russell VanArsdale
Bangor, ME
ONTARIO
Peter Mooney
Scarborough, ON
PIONEER
Richard Hess
Hillsdale, MI
Arthur Lane
Holland, MI
Joseph Leonard
Windsor, ON
Theodore Pageau
Windsor, ON
John Walsh
Sault Ste Marie, ON
ROCKY
MOUNTAIN
Jeffrey Swart
Wasatch Front, UT
SENECA LAND
Leo Rouse
Hornell, NY
Painted Post, NY
Hans Steen
Jamestown, NY
SOUTHWESTERN
Richard Evans
South Texas Alamo
Regional
Central Texas
Corridor
New Braunfels, TX
D. Curtis Myers
Dallas Metro, TX
William Simonds
East Texas, TX
NO DISTRICT
Joanne Newman
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MEMBER SERVICES
DIRECTORY
How can we help you barbershop today? Get answers from the staff at Harmony Hall

Society Headquarters
110 7th Ave N • Nashville, TN 37203-3704
615-823-3993 • fax: 615-313-7615 • info@barbershop.org
Office hours: 8 a.m.-5 p.m. Central
www.barbershop.org
800-876-7464 (SING)
EXECUTIVE OFFICES
Marty Monson
Executive Director/CEO
Megan Henderson
Executive Assistant to the CEO
FINANCE
finance@barbershop.org
Erik Dove
CFO/COO
Jama Clinard
Controller / HR Manager
Nick Anello
Finance Administrator
CONVENTIONS
events@barbershop.org
Dusty Schleier
Director of Events & Conventions
INFORMATION TECHNOLOGY
support@barbershop.org
Sam Hoover
Systems Adminstrator
HARMONY MARKETPLACE
customerservice@
barbershop.org
Mark Morgan
Director of Marketplace and Retail Ops.
Justin Gray
Warehouse Manager
Krystie Mitchell
Warehouse Coordinator
Raphael Llana
Marketplace eCommerce Assistant
DEVELOPMENT
development@barbershop.org
Bryan Mullican
Development Operations Manager

MARKETING
marketing@barbershop.org
Holly J. Kellar
Chief Marketing Officer
Chris Bernstein
Advertising Campaign Manager
Sarah Brown
Marketing Coordinator
Jeremy K. Gover
Video Production Manager
Eddie Holt
Graphic Design Manager
James Hurlburt
Video Production Specialist
Brian Lynch
Public Relations Manager
Jernie Talles Millan
Marketing Assistant
Amy Rose
Social Media/Comm. Manager
PARTICIPATION
& ENGAGEMENT
customerservice@
barbershop.org
Caki Gray
Director of Membership
Devin Anna Bradford
Community Development Manager
Danny Becker
Quartet Success Manager
Katie Macdonald
Recruitment & Retention Manager
Nate Ogg
Chapter Success Manager
CUSTOMER SERVICE
customerservice@
barbershop.org
Rich Smith
Contact Center Success Manager
Allison Barrett
Customer Service
Luke Davis
Customer Service
Douglas Gordon
Receptionist/Bldg. Maintenance
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PROGRAMS & IMPACT
impact@barbershop.org
Erin Harris
Chief Program Officer
Cassi Costoulas
Strategic Initiatives Manager
Dustin Guyton
Volunteer Manager
Madison Wall
Data Analytics & Insights Manager
OUTREACH
outreach@barbershop.org
Joe Cerutti
Director of Outreach
Chad Bennett
Show Production Manager
Ashley Brown
Outreach Grants Administrator and Inclusion
Coordinator
Lani Torroll
Outreach Youth Programs Coordinator
MUSIC EDUCATION
harmonyu@barbershop.org
Donny Rose
Director of Music Education
Steve Scott
Online Educuation Curriculum Manager
Brent Suver
Online Education Production Manager
MUSIC PUBLICATIONS
library@barbershop.org
Janice Bane
Copyright & Licensing Manager
Scott Harris
Arranger & Repertoire Manager
Resat Taser
Music Production Coordinator

BOARD OF DIRECTORS
President
Dick Powell • Crofton, MD
410-451-0694
leadsingerdpowell@gmail.com
Executive Vice President
John Donehower • Monroe, WI
563-599-8565
johndonehower@charter.net
Treasurer
John Santora • Bel Air, MD
410-937-2611
jsantora@mac.com
Immediate Past President
Skipp Kropp • Indianapolis, IN
317-946-9882
skipp.kropp@steptoe-johnson.com
Executive Director/
Board Secretary
Marty Monson (Ex Officio) •
Franklin, TN
800-876-7464
CEO@barbershop.org

OFFICIAL ALLIANCES
• Barbershop Harmony Australia
barbershop.org.au • Dan Millgate: dan.millgate@yahoo.com.au
BOARD MEMBERS AT LARGE
Jeremy Albright • Haslet, TX
620-249-1605
jeremy.albright@gmail.com
Jeremy Brann • Lexington, KY
859-420-7696
jeremy.brann@gmail.com
Blair Brown • San Diego, CA
314-486-1668
brown.blair.1986@gmail.com
John Donehower • Monroe, WI
563-599-8565
johndonehower@charter.net
Randy Loos • Lecanto, FL
727-510-5901
RandyLoos@gmail.com
Bernard Priceman • Palm Desert, CA
818-625-2832
bpriceman@sbcglobal.net

FRIENDS IN HARMONY
• Harmony Foundation International • harmonyfoundation.org
• Sing Canada Harmony • SingCanadaHarmony.ca
• American Choral Directors Association • acdaonline.org
• Phi Mu Alpha Sinfonia • sinfonia.org
• World Harmony Council • worldbarbershop.org
• National Museum for African-American Music • nmaam.org
• Sweet Adelines International • sweetadelines.com
• Harmony, Incorporated • harmonyinc.org
• Barbershop Quartet Preservation Association • bqpa.com
• National Association for Music Education • nafme.org
• Chorus America • chorusamerica.org
• Ladies Association of British Barbershop Singers • labbs.org.uk

• BHNZ (Barbershop Harmony New Zealand)
barbershopharmony.nz • John Denton: johnandchrisd@gmail.com
• BABS (British Association of Barbershop Singers)
singbarbershop.com • Martin Baglow: chairman@singbarbershop.com
• BinG! (Barbershop in Germany)
barbershop-in-germany.de • Constanze Jager: constanze.jaeger@barbershop.de
• Holland Harmony
hollandharmony.dse.nl • Leonie Vink: voorzitter@hollandharmony.nl
• FABS (Finnish Association of Barbershop Singers)
fabs.fi • Valentin Arbamenkov: abramenkov.valentin@gmail.com
• IABS (Irish Association of Barbershop Singers)
irishbarbershop.org • Liz Nolan: iabsexecutive@gmail.com
• MBHA (Mixed Barbershop Harmony Assoc.)
mixedbarbershop.org • Roxanne Powell: powellrx@gmail.com
• SABS (Spanish Association of Barbershop Singers)
sabs.es • Dawn Ritch: president@sabs.es
• SNOBS (Society of Nordic Barbershop Singers)
snobs.org • Henrik Rosenberg: henrik@rospart.se
• SPATS (Southern Part of Africa Tonsorial Singers)
spats.co.za • Mark Jensen van Rensburg: president@spats.co.za

GENERAL CORRESPONDENCE
harmonizer@barbershop.org
EDITORIAL
Lorin May (Editor)
Brian Lynch, Amy Rose
(Associate Editors)

EDITORIAL BOARD
Holly J. Kellar, Brian Lynch, Amy Rose,
Sarah Brown, Lorin May
(Stan Peppenhorst, copy editing)

SOCIETY SUBSIDIARIES (PARTIAL LIST)
• Association of International Champions • AICGold.com
• Association of International Seniors Quartet Champions • aisqc.com
• Ancient Harmonious Society of Woodshedders • ahsow.org
• Southern Harmony Brigade • southernharmonybrigade.com

• Harmony Brigade • harmonybrigade.org
North Carolina • Indiana • Atlantic • Harmony U • Great Lakes • High Sierra •
New England • Lone Star • Northern Pines • European • United Kingdom •
Mixed Harmony Brigade (New England)
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THE TAG
Joe Liles, Tagmaster

JoeLilesMusic@gmail.com

TTBB voicing

Down
By the
Old
Mill
Stream

I

n continuation of the honoring of 139th Street Quartet,
here’s a tag from Doug
Anderson’s fine arrangement
of “Down by the Old Mill
Stream.” Unfortunately, Doug
passed away this past August,
but let us celebrate his
musical genius together.
For the SATB version, we
had to swap some parts
between the tenor and baritone in order to get some
nice close
harmony,
but all the
chords are
just what
Doug used.
In both the SSAA and TTBB
versions, the baritone gets
a real workout, with those
higher notes needing finesse
and balance. The tenor and
bari glissando in measure
five is enjoyable to perform
and hear and sets up the
finish of the tag to a softer
volume.
These tags are now to
be found in our fabulous
collection at barbershop.
org/tags. They are all free to
Barbershoppers everywhere! n

Words and Music by TELL TAYLOR
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Down by the Old Mill Stream Tag asb 139th Street Quartet
for male voices
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Quartet
for mixed voices
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Quartet
for female voices
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